U.S. VICE PRESIDENTIAL
CANDIDATE ANNOUNCEMENTS

COMPARATIVE MEDIA ANALYSIS + 2016 vs. 2020
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OBJECTIVE

Edelman Data & Intelligence, commissioned by TIME’S UP
Now, analyzed media coverage of the announcement of 2020
Democratic VP candidate Sen. Kamala Harris compared to the
announcement of VP candidates Gov. Mike Pence and Sen.
Tim Kaine in 2016, to evaluate and compare the way in which
the candidates are positioned and described overall, and with
regard to potential racist or sexist stereotypes.

Analyzed content includes mainstream U.S. top-tier media
coverage from one-week prior and two-weeks following each
VP announcement, sourced exclusively from the Factiva
database. A sample of coverage was manually analyzed, using
a 95% confidence level and 5% confidence interval. All articles

contained at least two mentions of the candidates.

e 2020 analyzed time period: 8/4/20 - 8/24/20
2016 analyzed time period: 7/8/16 - 8/4/16

** 2016 sample pulled from a more limited population of
coverage, due to access restrictions on older content. Pence

and Kaine coverage was sampled together.
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METRICS

Depth of Focus: Gender and Race

Key Topics: References to appearance/attire, family

life, background/accomplishments, etc.

Policy Areas: Strong Positioning vs. Critical

Positioning

Descriptors: Terms and phrases used to describe
the candidates

Political Leanings: Influencer Commentary

*Image Analysis (2020 coverage only)
** See appendix for full list and definitions



Public

SUMMARY OF FINDINGS

The VP candidacy of Sen. Kamala Harris
dramatically increased media coverage
focused on candidate race and gender

As expected, the entrance of Sen. Kamala Harris (D-Calif.)
into the U.S. presidential race as the Democratic candidate
for VP changed the media conversation of the U.S.
election, with nearly two-thirds (61%) of analyzed coverage
mentioning race or gender, compared to just 5% for
candidates Mike Pence and Tim Kaine in 2016.
Additionally, while journalists” own language appeared
generally neutral, subtle biases against Sen. Harris emerged
in the frequent perpetuation of the more racist and sexist
storylines, including the ‘birther” conspiracy theory and
President Trump's harsh commentary. This indicates that as
more diverse candidates run for and win elections,
mainstream media will be forced to re-evaluate how it
covers candidates in local, state-wide, and national elections

in the U.S.
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Race and gender stereotypes were infused
throughout coverage, in both subtle and
more overt ways

Approximately a quarter of media coverage around Sen.
Harris contained language, coded or otherwise, evoking at
least one racist or sexist trope. References to Sen. Harris
being “uncooperative” and “unlikeable” fueled the racist and
offensive ‘Angry Black Woman' trope, while commentary
calling her “too ambitious” and “competent” alluded to the
question of her innate qualifications for the job. Journalists
also very rarely discussed Sen. Harris' race or gender
independently of each other, with more than half of overall
coverage (51%) discussing both, revealing an intersection of
the topics in media. In comparing topics of focus related to
the 2016 and 2020 candidates, the largest disparity
emerged around ancestry and citizenship. So while Sen.
Harris’ status as the first Black woman and first woman of
Asian descent to be nominated for VP was recognized
within coverage, it was also used by her political opponent
to question her status as an American citizen, which
appeared in widespread reporting in mainstream media.

Identity politics have become the default
storytelling device, with 2020 reflecting a
racial reckoning

While references to Gov. Mike Pence and Sen. Tim Kaine’s
race and gender generated limited attention in 2016,
discussion of their religious affiliations emerged more
frequently (19% average) compared to 2020
announcement coverage (1%), where the focus turned to
ancestry (36%) and race (56%). This suggests that no
matter the candidate, the media will often identify their
strongest or most unique personal aspects and will
frequently frame the candidate through that lens. In
particular, this occurs when hypothesizing on how their
personal identity will inform policy decisions and potentially
impact the voters’ decision-making process on whether to
support a particular candidate. Additionally, the omittance
of race or gender in media conversations when the
candidates are white men suggests that whiteness is viewed
as the default, and not considered an important factor in
governing.
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